
COMING TOGETHER
Maximizing Opportunities Through Promotional Partnerships 



Hi, I’m Randi.

I’m the Marketing Manager here at the 

Bullock Texas State History Museum.



Public Sector 

Limitations
• $$$$$$

• Reach

• Limited Staff and Time

• Marketing Specific Staff

• Resources



Benefits

• Enhances value to visitors and members

• Reach new audiences 

• Generate revenue growth

• Open new channels of distribution

• Share budgets cost-efficiently



EXPLORE ART, HISTORY, SCIENCE, AND 
HUMANITIES ALL WITHIN WALKING DISTANCE



We are…

• A branded collective of cultural institutions 

• United by a geographical location

• More than just museums! 





Where we share.
• Blog: www. austinsculturalcampus.org

• Social Media 

• #ATXCulturalCampus

• Email marketing

• Printed collateral (rack cards, posters, etc.)



www. austinsculturalcampus.orgVisit us @



#ATXCulturalCampus







• Offered 20% discount 

• Email sign-up drawing

• Shared promotion via email 

marketing, social media, and 

printed collateral 

• Encouraged visitation 

throughout the Cultural Campus



• Co-presented with HRC

• Promoted current exhibitions at 

each institution 

• Free member-only private 

curator led-tour

• Shared promotion via email 

marketing, social media, and 

printed collateral. 

• SOLD OUT music events!











Benefits

• Marketing support

• Professional development and training 

• Networking events

• Mini-grants and grants support

• Access to visitor statistics and survey tools 



Think…

• Restaurants

• Schools

• Non-profits

• Cultural institutions 

• Retail outlets



Thanks.

Randi Ragsdale

Marketing Manager

t. (512) 463-5424

e. Randi.Ragsdale@TheStoryOfTexas.com


