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Wisconsin Historical Society Overview



Wisconsin Historical Society Overview

• 12 Historic Sites and Museums 
• Library/Archives/Museum 

Collections
• Programs and Outreach

• Education
• Press

• Historic Preservation
• Legislative Communications



Big Marketing for Small Museums

MARKETING IS HARD. IT SHOULD BE EVERYTHING WE DO. 
AND IT’S ALL ABOUT PEOPLE.



Big Picture for Small Museum

WHO ARE YOU?
WHAT ARE YOU DOING?
WHY ARE YOU DOING IT?

WHO ARE YOU TRYING TO IMPACT?



Your People

WHO ARE YOU TRYING TO IMPACT and ATTRACT?

Understand your core audience.



Information Gathering

Online Research 
WHI IMAGE ID 12607 

Website and Social Analytics
WHI IMAGE ID 32872 

Surveying
WHI IMAGE ID 25349 



Information Gathering

Online Research 
WHI IMAGE ID 12607 

Surveying
• 51-65+ Years Old
• College Degree
• Household Income $80,000



Information Gathering

WHI IMAGE ID 32872 

Surveying
WHI IMAGE ID 25349 

It’s not so easy so collect, document, use. But 
it’s so worth it!

1. How likely are you to recommend?
2. Where do you look for things to do?
3. Age Range
4. Ethnicity or Race
5. Zip Code
6. Email Sign Up
7. Experience Question



Information Gathering

WHI IMAGE ID 32872 

Surveying
WHI IMAGE ID 25349 

Test Ideas on your Audience

1. Survey Monkey
2. Facebook Polling



Information Gathering

Website and Social Analytics
WHI IMAGE ID 32872 



Explorer

Hero Magician

Regular Guy/Gal

Jester

Lover

Caregiver

Rebel

Mentor

Innocent

Creator
Ruler

Belonging Discovery

Achievement/
Mastery

Stability

Brand Archetypes

http://www.dickblick.com/zz332/16
http://www.international.chryslercorp.com/jindex.html


Branding



Branding



Branding



Branding



Know Who You Are

1

• who we are
• key messages 
• our logo and principles behind the design
• our colors (can you guess what our color is?)
• our voice 
• design instruction
• parameters of exhibit design and marketing for 

exhibits
• product design
• what our presentations should look and feel like
• name tags
• business cards
• stationary



Know Who You Are

1

Describe how you communicate
Choose 1 or 2 colors you use on everything

Choose 1-2 easy to read fonts
Create a logo

Choose Carefully!



Make a Great First Impression



Make a Great First Impression

www.wix.com



Connect with Social Media

4

68% U.S. adults use Facebook 25% U.S. adults use Instagram

Post at least 4x per week (using scheduling tool)
Get your profile pic right (170 x 170 pixels)

Get your cover photo right (815 x 462 pixels)
Or just double check on multiple devices it looks good!



Know Your Newspaper



Know Your Community



Partner with Your Community

History Happy Hour at The Casino Bar, La Crosse
Bar Owner with BOC Member



Partner with Your Community



Give Them Something to Talk About



Other Promotions



Make Video

IT’S 
SO

EASY!

https://www.facebook.com/OldWorldWisconsin/videos/1446995372216783/


Go Guerilla 



Recap

• Know your people
• Know you
• Consider your brand archetype
• Make creative guidelines
• Have a keeper of the guidelines
• Know your community
• Partner with your community
• Give them something to talk about

WHI IMAGE ID 75883
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