. WISCONSIN Blg Marketlng
A7 e for
Small Museums

iLWISCONSI
N\ STATE
§ BRAND

DATED,

" DILD RELLOT! TP AR




Wisconsin Historical Society Overview
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Wisconsin Historical Society Overview

e 12 Historic Sites and Museums
 Library/Archives/Museum

_ Collections
. * Programs and Outreach
@; ' e Education

— o e Press
b o  Historic Preservation
» Legislative Communications
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Big Marketing for Small Museums

MARKETING IS HARD. IT SHOULD BE EVERYTHING WE DO.
AND IT'S ALL ABOUT PEOPLE.
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Big Picture for Small Museum

WHO ARE YOU?
WHAT ARE YOU DOING?
WHY ARE YOU DOING IT?

WHO ARE YOU TRYING TO IMPACT?

- 1]/ o -
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Your People

WHO ARE YOU TRYING TO IMPACT and ATTRACT?

Understand your core audience.
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Information Gathering
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Information Gathering

e 51-65+ Years Old
o College Degree
e Household Income $80,000
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Information Gathering

It's not so easy so collect, document, use. But
it's so worth it!

How likely are you to recommend?
Where do you look for things to do?
Age Range

Ethnicity or Race

Zip Code

Email Sign Up

Experience Question

~No gk wd e
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Information Gathering

Test Ideas on your Audience

1. Survey Monkey
2. Facebook Polling
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Information Gathering

Page Inbox Notifications [ Insights Publishing Tools Settings Help
Overview Your Fans Your Followers People Reached People Engaged
Promotions
Aggregated demographic data about the people who like your Page based on the age and gender information they
Followers provide in their user profiles.
Likes 16% 14%
Women - 2%
Reach 8%
o
Page Views 9 65 Aj_ 3%
‘our Fans 0.0689%
P—— . |
age Previews 1317 1824 2534 3544 45-54 5554 65+
Men [ ]
Actions on Page 0.149%
Pasts | 34% 7 % 6% -
“Your Fans ¢ 8% °
Events
Videos
Country Your Fans City Your Fans Language Your Fans =
People
Uni Madison uUs;
Local -
ndia 29 M UK 22 5
Messages =k
API 28 |

See More
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Brand Archetypes
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Mb Lover Innocent
VICTORIA'S SECRET Stability

‘ Regular Guy/Gal Belonging Discovery Mentor @PBS

Achievement/
Mastery

m@z Jester Explorer

Jeep

V Hero HARLEY-DAVIDSON Magician OLAY
Rebel '



http://www.dickblick.com/zz332/16
http://www.international.chryslercorp.com/jindex.html
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Branding
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Branding
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Branding
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Know Who You Are

e who we are
« key messages
NEE  our logo and principles behind the design
WI SE_Q[\ SIN .
L e our co!ors (can you guess what our color is?)
* Qur voice

SAVFEEDLI-ISEN  design instruction
HISTORICAL  parameters of exhibit design and marketing for

exhibits
 product design
» what our presentations should look and feel like
* name tags
 business cards
 Stationary

SOCIETY.
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Know Who You Are

Describe how you communicate
Choose 1 or 2 colors you use on everything
Choose 1-2 easy to read fonts
Create a logo

Choose Carefully!
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Make a Great First Impression

& = C | @ bhtipsy//www.museumofdurhamhistory.org/blog/category/pop-up-exhibit/ ﬁ'_

Donate Now! | Join the E-Newsletter! s u n p
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LATEST .-7 \

e
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e | J e
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Make a Great First Impression

G natianal history mi. X | B JockJams Radio- | X | (G coca-cola - Google X Y G wisconsin historica! % | [l Search the Wiscon % SAPE Qpening Sav- %/ [ Free Website Build: X !_ W e el '
LRSS

[E] (103) Business Mar XL s

&« C | & gfeure | hitps//www.wix.com

Templates

Subseriptions: v

WWW.WiX.com

[t All Starts with Your Stunning Website

Wix unites beauty and advanced technology to create your stunning website. lt's easy and free.

Get Started
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Connect with Social Media

68% U.S. adults use Facebook 25% U.S. adults use Instagram

Post at least 4x per week (using scheduling tool)
Get your profile pic right (170 x 170 pixels)
Get your cover photo right (815 x 462 pixels)
Or just double check on multiple devices it looks good!
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Know Your Newspaper

==

::..__M—"—\'_
Muir a farmer, mtg 't" .,
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Know Your Community

WAUSAU REGION
. CHAMBER OF COMMERCE
TIME TO GROW
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Partner with Your Community

#WIHistoryTour
La Crosse

2014

11-13-14

History Happy Hour at The Casino Bar, La Crosse
Bar Owner with BOC Member
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Partner with Your Community

wisconsinhistory.org

isillegal, Mi

most

RIGHT: C21

much more to be done.

What can you do to
help end segregation?

Learn more

wisconsinhistory.org/marchonmilwaukeeexhibit
THANK YOU TO OUR PARTNERS ON THIS EXHIBIT
UWMILWAUKEE
==

Ul pmoven
ity



Give Them Something to Talk Abou

Tattooed & Tenacious in the News

Our latest exhibit Tattoced & Tenacious: Inked Women in California’s History, is in the news
again. KQED recently put together a short video highlighting one of the show’s featured local
artists, Sarah Grossman. Thanks so much to Kelly Whalen and KQED Arts for putting this
fabulous video together.

Women's Ink: Back to the Future with Female Tattoo Artistry |...

Check out the exhibit for yourself! Tattooed & Tenacious: Inked Women in California’s History is open Saturdays & Sundays from 11:00am -
4:30pm at the Leonard & David McKay Gallery at the Pasetta House in History Park.
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Other Promotions

WISCONSIN
HISTORICAL
SOCIETY

1846 WISCONSIN HISTORICAL SOCIETY ESTABLISHED

1848 STATE ESTABLISHED

1831 FIRST CHEESE FACTORY ESTABLISHED
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Make Video

wisconsinhistory.org


https://www.facebook.com/OldWorldWisconsin/videos/1446995372216783/

Go Guerilla
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Recap

« Know your people

e Know you

 Consider your brand archetype

e Make creative guidelines

» Have a keeper of the guidelines
 Know your community

e Partner with your community
 Glve them something to talk about

WHI IMAGE ID 75883
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r‘éﬁﬁg‘ HISTOiRICAL THANK YOU

SOCIETY ; iy
wisconsinhistory.org
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