
Engaging the Public through 
Content Marketing

Welcome! 

The webinar will begin at 2:00 p.m. CT





THC Museum Services

• The Museum Services Program 

provides support, resources, and 

training to museums in Texas.

• Consultations

• Webinars and workshops

• Resources



www.thc.texas.gov/museum-services

• On our webpage:

• Webinars

• Workshops

• Grants and Fundraising

• Helpful Resources

• Connect and Learn

THC Museum Services

http://www.thc.texas.gov/museum-services


• Laura Casey

Museum Services Program Coordinator

laura.casey@thc.texas.gov

512-463-6427

• Emily Hermans

Museum Services Program Specialist

emily.hermans@thc.texas.gov

512-463-5921

THC Museum Services

mailto:laura.casey@thc.texas.gov
mailto:emily.hermans@thc.texas.gov


• January 29-31, 2020 in Austin

• Keynote: Elizabeth Merritt, Center for the Future of 

Museums

• Museum-focused sessions include: 
• Minimizing Impact on Visitors and Staff During Construction 

Projects

• Fund Development and Successful Storytelling

• Math & History Programming

• Podcasting

• Programs and Exhibits in Response to Current Events

• Register at www.realplaces.us

Real Places Conference 2020

http://www.realplaces.us/


• Incorporating Transportation History into 

Exhibits

• Thursday, December 5, 2:00 p.m. CT

• Neurodiversity in Museums: Crafting 

Community for Children with Autism 

Spectrum Disorder

• Wednesday, January 15, 2:00 p.m. CT

• Museum Relevance: Exhibitions for Social 

Justice

• Thursday, January 23, 10:00 a.m. CT

Upcoming Free Webinars



Kate Betz and Laura Cruzada





Engaging the Public Through Content 
Marketing

Laura Cruzada, TxDOT

Kate Betz, Bullock Texas State History Museum



What the public thinks TxDOT does









What the Bullock Museum is...and what it isn’t



What is Content Marketing? 
“Content marketing is a strategic marketing approach 
focused on creating and distributing valuable, relevant, and 
consistent content to attract and retain a clearly defined 
audience — and, ultimately, to drive profitable customer 
action.”

- Content Marketing Institute 



How is CM different from regular advertising and 
marketing? 









CM Takes Time and Research
■ Who is your audience?

■ How do you know what your audience wants? 



Beyond The Road  - Audience 





Key to CM: Storytelling 

● What makes for a good story? 

● Does the platform you are 

communicating on matter? 

● How about the storyteller?

● Can storytelling be two-way?



Examples of Content Marketing
● Uses good storytelling with a universal theme

● Allowed someone to make a movie off their 

own brand

● Led to more Lego sales 



Beyond The Road - Content Marketing Challenges and 
Opportunities





















Bullock Museum: Enriching our Mission vs. Call to Action

vs.



How can you do Content Marketing at your institution? 



Purpose: The Value Proposition of the Content 
Think of the value you want your content to bring to those who consume it. 

What distinct and compelling ideas do you have for content that your target audience 

can relate to, learn from, and appreciate you for – ones they won’t find anywhere else?



Know Your Audience - Customer Persona Tools
Make My Persona by HubSpot

https://www.hubspot.com/make-my-persona

User Persona Creator by Xtensio

https://xtensio.com/user-persona/

There’s always old-fashioned methods - noticing! 



Answer the Public
www.answerthepublic.com



Tools and Resources
- Audio, Video, and Storytelling

- Evaluation 

- Road to Great Exhibits resource page: https://www.thc.texas.gov/exhibittech

- THC Museum Services resources: https://www.thc.texas.gov/preserve/projects-

and-programs/museum-services



Rapid Fire
- Let’s talk about how to make use of the tools we’ve discussed!



Let’s Keep the Conversation Going
Kate Betz

Deputy Director of Interpretation

Bullock Texas State History Museum

kate.betz@thestoryoftexas.com

Laura Cruzada

Public Involvement Specialist 

& Tribal Liaison

Texas Department of Transportation

Laura.Cruzada@txdot.gov


