
Se Habla Español: 
Strategy and Implementation 

for Bilingual Resources 
at Museums

Welcome! 

The webinar will begin at 2:00 p.m. C.T.





THC Museum Services

• The Museum Services Program 

provides support, resources, and 

training to museums in Texas.

• Consultations

• Webinars and workshops

• Resources



www.thc.texas.gov/museum-services

• On our webpage:

• Webinars

• Workshops

• Grants and Fundraising

• Helpful Resources

• Connect and Learn

THC Museum Services

http://www.thc.texas.gov/museum-services


• Laura Casey

Museum Services Program Coordinator

laura.casey@thc.texas.gov

512-463-6427

• Emily Hermans

Museum Services Program Specialist

emily.hermans@thc.texas.gov

512-463-5921

THC Museum Services

mailto:laura.casey@thc.texas.gov
mailto:emily.hermans@thc.texas.gov


• January 29-31, 2020 in Austin

• Keynote: Elizabeth Merritt, Center for the Future of 

Museums

• Sessions on: 
• Minimizing Impact on Visitors and Staff During Construction 

Projects

• Fund Development and Successful Storytelling

• Math & History Programming

• Podcasting

• Programs and Exhibits in Response to Current Events

• And many more!

• Register at www.realplaces.us

Real Places Conference 2020

http://www.realplaces.us/




• Collections Management Policies 101
• Wednesday, October 16, 10:00 a.m. CT

Upcoming Free Webinar



María del Carmen Barrios-Giordano
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1. Why offer resources in Spanish?

2. Which resources to offer in Spanish

3. Quality of translation and presentation

4. Decisions about language particular to Spanish



A note on terminology:

Latin American, Latinos*, Hispanic

*Latinos, Latinas, Latin@s, Latinx, 

Latino American
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Poll: What is your museum’s current commitment to 

Spanish speakers?

a) My museum offers most visitor resources in Spanish

b) My museum offers some visitor resources in Spanish

c) My museum offers no visitor resources in Spanish
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1. Why offer resources in Spanish?



1. Why offer resources in Spanish?

Courtesy Pew Research Center, 2014 5



Some demographics:

Courtesy Pew Research Center, 2017
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1. Why offer resources in Spanish?



Some demographics:

Courtesy Pew Research Center, 2017
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1. Why offer resources in Spanish?



Some demographics:

Courtesy Pew Research Center, 2017
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1. Why offer resources in Spanish?



Sociolinguistics and code switching
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1. Why offer resources in Spanish?

Out of need To belong



Sociolinguistic integration
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1. Why offer resources in Spanish?

A: 
“NO.”

Q: 

“Would you 

like a 

Spanish 

resource?”

A:

“[No, 

because 

I belong.]”



Poll: (multiple answer)

Which resources does your museum currently 
offer in Spanish?

a) Website or marketing material

b) Map or visitor’s guide

c) Signage or labels

d) Fluent frontline staff

e) None or other
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2. Which resources to offer in Spanish?



You don’t need to translate 
everything!

2. Which resources to offer in Spanish?
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Prioritize 
through 
journey 
mapping

2. Which resources to offer in Spanish?
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Prioritize 
your 

target 
audience
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2. Which resources to offer in Spanish?



3. Quality of translation and its presentation

Case Studies!
Take 1-2 minutes to jot down or discuss 
amongst colleagues your thoughts and 
questions about the following bilingual 

resources.
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1. Develop a relationship with a translator/editor

2. Make sure there are 2 pairs of eyes on the text

3. Create a procedure for layout and review
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3. Quality of translation and its presentation



4. Decisions regarding Spanish translations

1. Choose a Spanish variant and a dictionary

2. Being inclusive: gender endings

3. Being consistent: second person conjugations

4. Proper names and credit lines
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1. Why offer resources in Spanish?

2. Which resources to offer in Spanish

3. Quality of translation and presentation

4. Decisions about language particular to Spanish



Thank you!
María del Carmen Barrios Giordano

mcbgbarrios@gmail.com
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Notes and Resources
• Slide 4: Quoted resource: AAM Latino Network, Latino Inclusion Guidelines, forthcoming: https://www.aam-

us.org/professional-networks/latino-network/

• Slide 5: Pew Research Center, Demographic and Economic Profiles of Hispanics by State and County, 2014: 
https://www.pewresearch.org/hispanic/states/

• Slide 5: Quoted resources: 

• National Center for Education Statistics: https://nces.ed.gov/

• Department of Education Civil Right Data Collection: https://ocrdata.ed.gov/Home

• Slides 6-8: Pew Research Center, How the U.S. Hispanic Population is Changing, 2017 
https://www.pewresearch.org/fact-tank/2017/09/18/how-the-u-s-hispanic-population-is-changing/

• Slide 13: Journey mapping image from the Exploratorium, https://blog.museunacional.cat/wp-
content/uploads/exploratorium_journeymap_v2-02.png

• Slide 19: Quoted resource: Freelancer: https://www.freelancer.com/jobs/translation/

• Slide 20: Quoted resources:

• Diccionario del  español de México: https://dem.colmex.mx/

• Diccionario de la lengua española: https://dle.rae.es/?id=DgIqVCc

• Diccionario del español dominicano (not available as a digital resource)

• Digital.gov Bilingual Resources listing:  https://digital.gov/resources/bilingual-glossaries-dictionaries-style-guides/
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